
Dalian

Dalian

Land rea nits: s . m 12 573.9
Population '0000s 584.8
Households '0000s 205.6
Gross Domestic Product nits: R  100 il. 4 349.5

2010  Source:Dalian Statistical Year oo  2010 
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2010-2011

Ran ing Newspaper g. Issue Reach
%

g. Issue Reach%

1 Dalian Wan ao 1 311 192 48.3
2 Peninsula orning Post 773 499 28.5
3 New usiness 195 536 7.2
4 Dalian Daily 120 598 4.4
5 Dalian Radio  TV Guide 45 137 1.7

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10

Ran ing aga ine g. Issue Reach
%

g. Issue Reach%

1 Du Zhe 124 746 4.6
2 Ideas 111 313 4.1
3 osom riend 83 115 3.1
4 Rayli ashion eauty 82 091 3.0
5 Youth Literary Digest 71 283 2.6

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10

Ran ing Website g. Daily Reach
%

g. Daily Reach%

1 www.baidu.com 504 086 48.9
2 www.sina.com.cn 449 755 43.6
3 www. .com 315 600 30.6
4 www.163.com 279 681 27.1
5 www.sohu.com.cn 237 238 23.0

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10

Ran ing Radio Channel g. Daily Reach
%

g. Daily Reach%

1 100.8/ 882 Dalian News Radio 100.8/ 882 135 133 5.0
2 103.3 Dalian Traf c Radio 103.3 121 968 4.5
3 93.1/ 1152 Dalian City Radio 93.1/ 1152 37 436 1.4
4 106.7 Dalian Easy Radio 106.7 28 344 1.0
5  CRN1 Voice of China 21 422 0.8

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10
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2010-2011 CHINA MEDIA AND MARKET FACTS

2010
Ran ing

2009
Ran ing Category d ertising Expenditure

1 1 usiness  Ser ices 1 250.7
2 3 / Toiletries 785.5
3 2 / Real Estate  Construction Industry 563.2
4 4 oodstuff 479.0
5 5 e erages 403.7
6 6 Leisure 351.4
7 7 Pharmaceuticals 246.1
8 8 utomobiles 200.5
9 11 lcohol 178.9
10 17 Cleansers 152.2

CTR   Source: CTR edia Intelligence 2009.01-2010.12

2010
Ran ing

2009
Ran ing rand d ertising Expenditure

1 2 L'ORE L 157.3
2 12 ishengyuan 108.2
3 5 Dashang 104.4
4 7 Jianguo 99.8
5 10 OL Y 86.8
6 83 luemoon 85.3
7 11 Hongmao 69.8
8 6 Jiang hong 69.0
9 17 Tiantian ing 68.1
10 15 Yushengtang 67.0

CTR   Source: CTR edia Intelligence 2009.01-2010.12

edia d ertising Expenditure
%

Share %

TV 3 038.3 55.8
Newspaper 2 080.9 38.2

Outdoor 327.4 6.0
Total 5 446.6 100.0

CTR   Source: CTR edia Intelligence 2010.01-2010.12
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2010-2011

2010
Ran ing

2009
Ran ing rand d ertising Expenditure

1 1 L'ORE L 154.5
2 10 ishengyuan 107.0
3 7 Jianguo 88.5
4 6 OL Y 86.0
5 59 luemoon 85.3
6 4 Jiang hong 69.0
7 14 Tiantian ing 67.1
8 9 Hongmao 66.1
9 13 Yushengtang 65.3

10 76 aotai 59.9

CTR   Source: CTR edia Intelligence 2009.01-2010.12

2010
Ran ing

2009
Ran ing rand d ertising Expenditure

1 2 Dashang 85.7
2 4 y al 39.9
3 7 S NING 36.2
4 6 GO E 33.5
5 131 Yida 27.3
6 3 China obile Telecom 26.2
7 9 riendship 23.4
8 22 ohai 22.8
9 8 Par son 21.2
10 1665 Huanghai 15.8

CTR   Source: CTR edia Intelligence 2009.01-2010.12

2010
Ran ing

2009
Ran ing rand d ertising Expenditure

1 4 aster ong 9.3
2 2 ohai Pearl 8.2
3 6 China nicom 4.3
4 30 Taoly 4.2
5 19 Samsung 3.9
6 3 an  of East sia 3.7
7 23 mway Nutrilite 3.5
8 9 C 3.5
9 35 China Telecom 3.4
10 11 Jianguo 3.1

CTR   Source: CTR edia Intelligence 2009.01-2010.12
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2010-2011 CHINA MEDIA AND MARKET FACTS

2010
Ran ing Category

2010 %
ar et Share%

2009 %
ar et Share%

1 S in Care 9.9 11.0 
2 Nutrient Suppliment 7.0 10.0
3 Li uid il 6.7 6.2
4 Sausage 4.9 5.9
5 Coo ing Oil 4.2 4.0
6 eer 4.0 3.9
7 Yogurt 3.9 3.5
8 Chinese Spirit/Sa i 3.7 3.5
9 Paper Product 3.1 2.6
10 Juice 3.0 2.7

antar Worldpanel   Source: antar Worldpanel a CTR Ser ice in China 2009.01-2010.12

2010
Ran ing Retailer

2010  %
ar et Share %

2009  %
ar et Share %

1  Wal- art 7.4 7.0
2  New art 5.4 3.9
3  Carrefour 4.6 3.9
4 eijing Hua Lian 4.5 4.2
5  Tesco  4.3 4.5
6  Le Ha Ha 2.6 2.9
7  You Jia 2.4 2.7
8  Trust- art 2.0 1.6
9  Par son 1.3 1.2
10  Hao Yi Jia  1.0 1.2

antar Worldpanel   Source: antar Worldpanel a CTR Ser ice in China 2009.01-2010.12

2010
Ran ing Category

2010
g. amily Spending R

2009
g. amily Spending R

1 Nutrient Suppliment 1042.0 1218.8
2 S in Care 783.5 831.6
3 Diaper 703.8 595.7
4 Li uid il 526.6 463.3
5 Sausage 383.1 442.2
6 Chinese Spirit/Sa i 378.1 378.9
7 eer 348.3 323.6
8 Coo ing Oil 340.3 311.8 
9 il  Powder 330.1 292.3

10 Yogurt 303.3 267.4

antar Worldpanel   Source: antar Worldpanel a CTR Ser ice in China 2009.01-2010.12
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2010-2011

Ran ing rand uyer
%

Purchase Intention%

1 - Epica 2 376 16.0
2 VW Others 2 345 15.8
3 - Jun Jie 2 018 13.6
4 - Sagitar 2 018 13.6
5 udi Others 1 929 13.0

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10

Ran ing rand uyer
%

Purchase Intention%

1 on a 8 449 24.6
2 Sony 5 805 16.9
3 Haier 5 734 16.7
4 LG LG 2 357 6.9
5 Samsung 2 135 6.2

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10

Ran ing rand uyer
%

Purchase Intention%

1 No ia 10 237 28.8
2 Samsung 6 338 17.9
3 Dopod 4 502 12.7

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10

Ran ing Type uyer
%

Purchase Intention%

1 utomobile Insurance 66 605 63.1
2 Endowment Insurance 24 704 23.4
3 ccidental Injuries Insurance 14 318 13.6

CTR CNRS-TGI   Source: CTR China National Resident Sur ey-TGI 2010.05-2010.10
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