TH

FRSEHAETOPS
Radio Channel Reach TOP5

FITAMR

Consumption Behavior Research-Beijing

tE I, L] EBE AR EREE%
Ranking Radio Channel Avg. Dally Reach  Avg. Dally Reach%

1 FERARSWEARE WFMI039  Bejing Traffic Radio FM103.9 728938 ar

2 JERAR) M A5G BFM100.8/AM828 Balling News Radlo FM100.6/AME2S 37,118 47

3 ARARSMEAXEMFMITE Baijing Entertainment Radio FM87.8 201,388 24

4 ERARSMLE TR MFMITA Bojing Music Radio FM87 4. 111,838 13

5 FRAR ML CNR3 90,098 14

BRI CTRP MM H X HM(CNRS)

R 120 AN RN B HTOPS
Radio Channel Reach TOP5 Among Listeners Who Bought Health Food in the Past 12 Monihs

WE R BE T
Ranking Radic Channel D N A Dl et

1 SRARCEEAZEMFMI0IN  Boling Trafiic Radlo FM103.9. 68,148 10

2 SRR/ AUAKN BFMI00SANES Befing News Radio FM100.8/AMB28 21858 35

3 HRARCHOAXEMEMOTE  Bofing Entorisinment Radio FMST.6 21,300 s

4  TRARFHEAMEZM(R)  ONRIVoioaof China 12308 20

5 FRARS Ch 10,058 18
WA, CTRARA A RAR(ONRS) ‘Sourca: CTR China Natonal Resdent Sirvey (CNRS) (2007.01.2007.12)

Bl B AETOPS
Website Reach TOP5

e i ABEEAR B HAR%
Rpnking Wabsite Avg. Moty Reach Avg. Monthly Reach%

1 s} ‘wiww.sina.com.cn 4,021816 419

2 Py 4 www:baidu.com 3,747,067 448

3 an wwrw. sohu.com 3512342 418

4 By www.163.com 1,390,133 165

5 YAHOOR I FE wwew yahoo com.cn 1,180,018 140
BRI 12)

- Btk et & — A TR A SO R b B TOPS
‘Waebsite Reach Among Residents Who Have Traveled in the Past 12 months TOPS

Rlﬁnlﬁng w:i:ﬁm Avg. ﬁhﬁl’;ﬁm Avg ﬁﬂﬁy‘r{%n:h%
1 wa werw.sina.com.cn 1,603,846 501
2 L1 wwwcbaldu.com 1,580,662 587
3 An werw. 60hu.00M 1485338 548
4 YAHOOR RS wew.yahoo com.cn 528,041 195
5 Be wwrw: 163.com 475,029 175

BRI CTRS S E R WHCNRS)
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PO RRRRTOP10
FMCG Category Ranking by Market Share TOP10

200818 (1] 20067 618 2007 SIS
Ranking Catsgory Market Shero% Markel Sharo%

1 106 a7

z FARBAZEH 89 a7

3 RAM 7 68

4 PRE 6.3 69

6 =t ] 68 82

L] BE 46 43

7 RS 45 65

8 R 38 38

9 L 36 33

10 B8R ‘Paper Product 34 a2

BREE, MRAFRER ‘Bourca: WoriGpanel China (2007.01-2008.12)
BB R B HETOP10
FMCG Realler Ranking by Market Share TOP10

200885 % ¥ 20081 4188 2007 S 1
Ranking Retailer Market Share% Market Shans%

1 FEE Jing Ke Long 82 42

H o ‘Wu-Mart 82 40

3 E ] Marry Marl 81 48

4 WEN Carefour 41 a8

5 LGl Auchan 29 25

L] MER K Shun Tian Fu 21 18

T RFH Wal-Mart 21 19

8 = Hua Py 29 25

L] RN 8hou Hang Guo Li 17 18

10 B Chao Shi Fa 18 7

£ 20085 453¢ B () TSR

200885 & 200755

Ranking Catagory Avg Femity Spending(RMB) Avg Family SpendinglHMB)
1 AR Liquid Mitk 780 601
2 Jaukdi 653 538
3 HHE Nutriant Supplement 838 28
4 ERA Diaper 562 485
L] b k] ‘Cooking Oil 536 424
5 =] Spirt 494 450
T PERE ‘Skin Cara 479 442
8 0 Milk Powder 42 7
9 k] ‘Sausage 349 269
10 T ‘Solkd Drink 37 268

HEEE. ARAERER ‘Scuiron: Woridpanal China (2007.01-2008.12)
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